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Coaching Staff

%)

2021 Orange County Chapter CLCA

President
SAL HERNANDEZ
Pacific Breeze Landscape, Inc.
(714) 909-3784

For information about what we're doing
in 2021, contact Sal.

V.P. Education
ROLAND ZAMORA
Veterans Landscaping, Inc.
(714) 393-2726

For inquiries relating to educational programs
and their development, contact Roland.

V.P. Legislation
DAVE NORRED
Nor-Land Landscaping Co.
(949) 495-6469

For legislation information, on both the state
and local level, contact Dave.

Director
DAVE HORTON
So Cal Concepts, Inc.
(949) 653-1101

For answers to general inquiries, contact Dave.

Sales * Rentals * Parts * Service

Coaching Staff

Immediate Past President
ED WALLACE
Midwest Landscaping
(562) 755-9914

For answers to general inquiries, contact Ed.

Secretary
JUDY ROSE
Custom Writing & Writing Repair
(714) 654-0963

For records of the chapter board meeting
minutes, contact Judy.

AM Representative
BILL DEEBLE
CLCA Insurance Solutions
(562) 243-5330

For questions relating to our OC Champions program
or Golf Tournament, contact Bill.

Connect with Us...

f &5 I frstngunm
facebook cLcaoc
CLCA Orange CLCAOCChapter
County Chapter Linked m
California Landscape Contractors Association
- Orange County Chapter

www.coastlineequipment.com
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COASTLINE
Equipment f

LONG BEACH

562) 272-7400

WWW.CLCA-ORANGECOUNTY.ORG

6242 N. Paramount Blvd., Bldg. A
Long Beach, CA 90805

Treasurer
STEVE BECKSTROM
Angeffects
(949) 463-3284

For anything chapter finance related,
contact Steve.

V.P. Membership
NATHAN DE GUZMAN
Marina Landscape, Inc.

(714) 620-7239

For information about becoming a CLCA-OC
Chapter member, contact Nate.

Chapter Editor/Webmaster
BRONWYN MILLER
Eyescapes
(949) 466-1222

For inquiries relating to chapter communications,
both print and online, contact Bronwyn.

Director
RICHARD COHEN
Richard Cohen Landscape & Const.
(949) 768-0599

For answers to general inquiries, or to learn about
CLCA’'s mentor program, contact Richard.

CALL YOUR LOCAL
BRANCH TODAY!!

SANTA ANA

3216 Westminster Ave,
Santa Ana, CA 92703
(714) 265-5500

OCTOBER 2021


http://www.coastlineequipment.com
http://WWW.CLCA-ORANGECOUNTY.ORG

OCTOBER 2021

Change is Coming

ummer is finally over, although the weather didn’t seem
to get the memo. It sure is pretty hot outside still.

I want to thank those who attended our 2022 planning
meeting and elections earlier this month. We got a lot
accomplished and I’'m very excited for what we’ve got
planned for next year. Get a sneak peek of our 2022
calendar on page 7 of this OC Vision.

Please join me in welcoming our 2022 Board of Directors.

PRESIDENT
Sal Hernandez, Pacific Breeze Landscape

IMMEDIATE PAST PRESIDENT
Edward Wallace, Midwest Landscaping

SECRETARY
Judy Rose, Custom Writing & Writing Repair

TREASURER
Steve Beckstrom, Angeffects

VP EDUCATION
Eduardo Anaya, Artisan Landscape Design

VP EVENTS/PROGRAMS
Isaac Quezada, Marina Landscape

VP LEGISLATION
Dave Norred, Nor-Land Landscaping

DIRECTOR
Richard Cohen, Richard Cohen Landscape & Construction

DIRECTOR
Dave Horton, So Cal Concepts

Our Associate Member Rep and VP Membership positions
remain unfilled. If you’re interested in serving in either of
these positions in 2022, please reach out to me.

There are a lot of changes coming our way that will affect
our industry. Drastic delays in the supply chain will heavily

Shrubs = Trees = Annuals = Succulents
With 5 locations to serve you!

D

willCall Locations

1511 North Main St
Orange, CA 92867

31461 Avenidade La Vista
San Juan Cap., ca a267s

COLOR EXPRESS, INC.

Wholesale Plant Growers (949) 496-9356 (714) 921-1004
Delveries & will Calt 4343 Carmel Valey Rd 545 Smilax Rd.
5708 North River Rd San Diego, CA 92130 Vista, CA 92081

Oceanside, CA 92057 (858) 794-1858 (760) 205-0427

(760) 732-3501
sales@dmcolorexpress.net

impact us and our suppliers.
Also, many contracts are up for
negotiation at the end of the
year, which means prices will be
going up on nearly everything!
We’ve already seen this starting
to happen. We need to plan now

Sal Hernandez
Pacific Breeze Landscape
Chapter President

for these supply delays and rising costs.

With our industry’s slow season approaching, now is the
perfect time to start preparing. For me, things tend to slow
down starting the week of Thanksgiving and remain slow
through mid-January. Normally I use this time to ramp up
my company marketing and catch up on training. This year
I will also be re-evaluating my pricing/costs to ensure my
company continues to make money.

Looking for something outside-the-box to do during your
slow season? Consider participating in a beach cleanup. The
recent leak in an oil pipeline that caused a major spill off the
coast of our beaches earlier this month wreaked havoc on
our coastline. I’ve reached out to Alexander Kim, District
Director — AD 74, and he mentioned that they are working
to hold a beach cleanup in December. This is a great
opportunity for us to give back through community service.

Lastly, the Orange County Chapter is planning to have
a LandPAC fundraising event next year. For those not
familiar, LandPAC is CLCA’s political action committee
(PAC). Through LandPAC, CLCA educates our elected
representatives about the landscape industry and
issues affecting us. I’ve invited Senator Dave Min and
Assemblymember Cottie Petrie-Norris to attend our event.
They’ve both agreed to, barring any schedule conflicts of
course. Legislation is key to the success of our industry. If
you really want to make change, do it by getting involved.
Meet with your legislators at our event next year, participate
on our state legislative committee. Reach out to me and 1
will help you connect with ways to get involved.

For this month’s book, I encourage you to read Becoming a
Strategic Business Owner by Daniel M. Murphy.

~Sincerely, Sal

Plan to Ring in the
Holidays with Us on
Thursday, Dec. 16, at
Dave & Buster’s Irvine!

Registration Opening Soon.
www.clca-orangecounty.org

Connect, Learn and Grow with CLCA! Join at www.clca.org/join

WWW.CLCA-ORANGECOUNTY.ORG
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New Product Spotlight

Install Strip Lighting in Three Easy Steps with SRP Strip Lights

effects to outdoor living spaces,

but it’s a major pain to install.
Completing a strip lighting project
using the traditional method requires
the separate purchase of numerous
accessories, and installation can involve
up to 20 complicated steps.

Strip lighting can add eye-catching

Not anymore! FX Luminaire’s
new SRP strip lighting makes install-
ation so quick and easy, contractors will
have it up and running in three simple
steps. Just insert the LED spacer, slide
the splice connector into the strip plate,
and snap the connector clip in place.
That’s it!

“Many lighting contractors and
designers find installing strip lights
difficult and time-consuming,” said
James Cervantes, Product Manager
for FX Luminaire. “Innovative SRP
strip lights include all the accessories
needed to make splice connections and
terminations, so installation is quick
and easy.”

OC VISION

Everything is Included
Each SRP strip light comes in 10’ (3.1

m) or 40’ (12.2 m) lengths, with 2” (51
mm) cutmarks for precision custom-
ization. A preinstalled 10’ (3 m) power
feed, splice connectors, end caps, and
all necessary accessories are included
too. The unique splice connector design
also eliminates the need for heatshrink
or adhesive.

What’s more, the specially designed
silicone body delivers soft, even lighting

without hot spots — no diffusers
needed! SRP strip lights are ideal for
illuminating stair ledges, outdoor patios,
hardscape elements, and more, making
them the perfect way for growing any
lighting business. Here’s why:

* Extruded silicone body reduces
hot spots, produces soft light
distribution, and protects against
harsh environments

* Two color temperature options
offer a warm (2,700K) or soft
(3,000K) look

» Compatibility with Luxor® Low-
Voltage CUBE lets contractors
add zoning & dimming capabilities

* AC power allows use with any
low-voltage lighting transformer

* A high IP67 rating ensures
dust-proof and water-resistant
performance

* Optional aluminum channel flush
mount simplifies installation on
hardscape and under ledges

www.fxl.com

X DEVIL MOUNTAIN
~WHOLESALE NURSERY

Devil Mountain Wholesale Nursery was established in 1995 to broaden the plant and
tree paletie available to landscape professionals. With over 1,100 acres of nursery
stock, ten locations, and a robust plant brokerage service, Devil Mountain provides a
single-source solution te landscape professionals. The acquisition of BrightView Tree
Company in 2020 further increased plant availability, especially quality grown trees.
Custemers can expect to find a wide range of plants and trees in sizes ranging from 47
containers to 120" boxes. Orders can be placed enline or you can shop the nursery in
person, with will call pickup service or delivery available throughout Los Angeles and

San Diego.
Redonde Beach Rosemead Fillmore
2501 Manhattan Beach Bivd. 84625 Grand Ave 3200 W Telegraph Rd
Redondo Beach, CA 70278 Rosemead, CA #1770 Fillmore, CA 93015
310-909-7520 £246-365-0339 805-524-3939

10 NURSERY
LOCATIONS

200+
NURSERY
BROKERAGE
PARTNERS

EXPERT
DELIYERY
SERVICE

www.devilmountainnursery.com

WWW.CLCA-ORANGECOUNTY.ORG

1,100+ ACRES
OF NURSERY
STOCK

EDUCATED &
EXPERIENCED
SALES STAFF

86+ YEARS
BUSINESS
EXPERIENCE

Morthern CA: San Ramon | Petaluma | Claments | Morgan Hill | Farmington | La Selva Beach Southern CA: Fillmore | Redondo Beach | Rosemead | Sunland

OCTOBER 2021
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Top 10 Culture Tips
By Jonathan Goldhill, Goldhill Group, www.thegoldhillgroup.com

1. There is always room for improvement.

Building a culture in the workplace is like building a
city. There are always places to grow and expand for the
betterment of the people.

2. You don’t just suddenly have a
culture, especially not a good one.
You must build it.

Start with your purpose, values, and
vision. This is your cultural foundation.
Without a foundation, you have nothing
to build upon.

3. To build your ideal culture, you
need employees that fit your ideal
culture.

Hire people who fit your core values.
When people don’t share your values,
their presence can destroy a culture over time. Values
are like behaviors we operate by; when people operate
differently, they destroy the integrity of the organization.

4. Include company culture training as part of the
onboarding experience.

It’s important to start out on the right foot. Make sure your
cultural values are aligned with the workplace behavior
from day one. Don’t have aspirational values you don’t live
by. Work with the revealed values already present.

5. Culture trickles down, not up.

If the upper leadership is not exemplifying the ideal culture,
the team never will. Leaders should walk their walk and talk
their talk. Authentic leaders embrace and live the values.

6. Focus on principles, not practices.

In these times, no organization is exempt from the frequent
and sometimes drastic changes that plague the economy,
especially in regards to technology. Practices are likely to
become obsolete after half a decade while principles hold
true. Netflix modified their practice of sending out DVD’s
to hosting streaming services while retaining their principle
of providing thousands of movies and television to the
public for a reasonable fee.

7. Pick the right perks to build upon your cultural
foundation.

If the mission, values, and vision are the foundation, perks
help build the structure. From medical benefits, to vacation
time, to in office entertainment options - perks should be
chosen to reflect your core principles and emphasize the
culture. If your business is a family business and values
family values, an employee might expect above average
benefits in regards to maternity/paternity leave and vacation
time, as well as flexible work hours in order to maximize
family time while still getting the job done.

Advertise in the OC Vision!

Call (949) 466-1222.

WWW.CLCA-ORANGECOUNTY.ORG

“Hire people who
fit your core values.
When people don’t

share your values,

their presence can

destroy a culture
over time.”

8. Growth requires feedback.

Road bumps and missteps cannot be fixed if they aren’t
known about. To foster a better company culture, leaders
need relevant and timely feedback from
their employees and employees need
relevant and timely feedback from their
leaders. We recommend you have Start-
Stop-Continue conversations with your
people frequently.

9. Growth requires goals and metrics.
What does it mean to you to have
reached your next cultural milestone?
88% employee satisfaction? 99%? Set
your goal, gather feedback on how to get
there, implement changes, and gather
feedback to see if you made it. Without
monitoring key cultural metrics, you
won’t be able to analyze your progress, potentially stunting
growth and masking issues.

10. Remember the team building activities.

To build and sustain a healthy team culture, the team needs
to know each other. Find team building activities that create
a cohesive work unit. Start with low-risk activities and add
moderate and high-risk team building activities as the health
of your team improves.

In our pursuit of
Quality

we never cut corners.

When you want the Best

1-800-532-3489

www.sod.com

OC VISION
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2022 CLCA-OC CHAMPIONS REGISTRATION FORM

Please indicate your desired sponsorship level by placing a check mark in the box to the right of your choice.

Have questions? Contact Bronwyn Miller at (949) 466-1222 or eyescapes@yahoo.com.

Partner - $975 Contractor - $700 []
($1,380 value) Contractor Members Only!
* Kickoff Meeting for one + recognition  Kickoff Meeting & all CLCA Universities for one
 Golf Tournament hole sponsorship (no golf) + Twosome in Golf Tournament
« Beautification Awards General « 2 Beautification Awards tickets
Category Sponsorship (no dinner) - 2 Sporting Event tickets
= Recognition in magazine & website + 2 Holiday Dinner tickets
« Link on emails to membership » Recognition in magazine & website

* Link on emails to membership

Total Enclosed $

Registration and payment can be completed online.
Scan the QR Code to the right or visit www.clca-orangecounty.org for more info.

Company Local Contact
Contact Address
Contact Phone Email

Please return this form with check made payable to CLCA-OC, to:
CLCA Orange County Chapter
C/O OC Champions
P.O. Box 12044, Newport Beach, CA 92658


https://events.r20.constantcontact.com/register/eventReg?oeidk=a07eioike9c4eb52420&oseq=&c=&ch=

2022 CLCA-OC Calendar

Mark Your Calendars & Save the Dates Now!

Jan. 12 OC Chapter 2022 Kickoff Meeting. Location TBD.

Feb. 9 CLCA University, Class #1. Location TBD.

Topic: Irrigation Regulations & MWELO Updates.

Mar. TBD  CLCA LandPAC Fundraiser. Date & Location TBD.

April 13 CLCA University, Class #2. Location TBD.

Topic: 2022 New Plant Introductions & Landscape

Design Tips.
May TBD  Chapter Golf Tournament.

June 8 CLCA University, Class #3. Location TBD.
Topic: HR in 2022 & Employee Retention.

July TBD = CLCA Picnic, Day at the Park. Date & Location TBD.

Aug. TBD  CLCA Outing to a Sporting Event. Details TBD.

Sept. 17 OC Chapter Beautification Awards, Mission Viejo.

Oct. 12 CLCA University, Class #4. Location TBD.

Topic: Business 360 — Marketing your Business &

Increasing Sales.

Dec. TBD = Chapter Holiday Party.

Support Those Who Support Our

Chapter! Call Our Advertisers First!

OCTOBER 2021

I CLCA¥YMEMBER

Before you
dig in ...

Protect your lien rights prior to
beginning a new project. Take this task
off your list by getting assistance from
Construction Preliens & Paperwork.
CP&P helps CLCA members with:

» preliminary notices

* stop notices
+ |iens and lien releases [ ————

cear.

* bond filings and more

clca.org/lien

Our 2021 OC Champions...

Premium Member

CLCA Insurance DM Color Express
Solutions

Preferred Member

Municipal Water District ~ Orco Block & Hardscapes
of Orange County JAIN Irrigation

Partner Member

Everde Growers
Marina Landscape

Contractor Member

Glen’s Landscape Richard Cohen Ldscp.
Pacific Breeze Ldscp. SouthWest Landscape
So Cal Concepts

Connect with Us... EirfE

CLCA Orange CLCAOCChapter [u]

County Chapter
Linked I} r@ Instagran

California Landscape Contractors
Association - Orange County Chapter CLCAOC

2022 VISION
ADVERTISING RATES

SIZE 1 Year 12x
Business Card (B/W) $ 505
Business Card (Color) $ 640
1/4 Page (B/'W) $1,245
1/4 Page (Color) $1,560
1/3 Page (B/W) $1,735
1/3 Page (Color) $2,175
1/2 Page (B/W) $2,140
1/2 Page (Color) $2,775
Full Page (B/W) $4,050
Full Page (Color) - Back Cover $5,205
Full Page (Color) - Inside $4,920

Size - Width x Height

Business Card (35/8x2”)

1/4 Pg (35/8”x45/8”)

1/3 Pg horizontal (6 1/8” x 3 3/8”)

1/3 Pg vertical 35/8x7)

1/2 Pg horizontal (71/2” x 45/8”)

1/2 Pg vertical 35/8x91/2”)

Full Pg (8 1/2” x 11” + 1/4” bleed all around)

For more info. about advertising in the OC Vision, contact
Bronwyn Miller at (949) 466-1222/eyescapes@yahoo.com.

WWW.CLCA-ORANGECOUNTY.ORG OC VISION
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Managing Fall Leaves

8

Landscape Maintenance: Managing Fall Leaves

he changing of the season is often
appreciated for the deciduous

trees’ leaves  showcasing
beautiful hues of red, yellow and
orange. However, once the leaves have
fallen, they become a chore.

While some insist you should just leave
the leaves, there is some nuance to that
practice. Fallen leaves do decompose
and provide valuable nutrients to
the soil. They even provide a habitat
for important insect species over the
winter. Yet leaf litter is most useful in
wooded areas.

Leaving a thick layer of leaves on a
lawn blocks out sunlight and traps
excess moisture against the turfgrass,
resulting in a damaged lawn in
the spring. They also provide an
environment for rodents and diseases
to wreak havoc.

Another issue with leaving leaves on
the ground is they can be washed away
to surface water via storm drains. They
release phosphorus and nitrogen as
they decompose and if this occurs in

MISSION

360

14025 Magnolia Ave
Chino, CA91710

T: (800)545.9963
F: (949)224.0044

Info@missionlandscape.com
www.missionlandscape.com

LANDSCAPE

/@ Nature Cover Mulch
Products

/@ Firewood
@ Mulch Delivery

/@ Green Waste Disposal

the water, it can create an imbalance in
the water ecology, resulting in excess
algae growth.

If your clients are calling you in
an attempt to avoid raking leaves
themselves, there are several different
management methods that can be used.

While there are the tried and true
options of raking, blowing, or
vacuuming leaves, below are some
other ways to utilize fall leaves.

Mow Them

Rather than raking or blowing leaves
off the property, mow the leaves so
they become shredded into smaller
pieces on the lawn. Just as grass
clippings don’t add thatch in the lawn,
mowing leaves and leaving them in the
lawn will not contribute to thatch.

This is best to do if the customer has
a light layer of leaves on the lawn.
The shredded leaves will eventually
decompose and add nutrients to the
yard. Make sure you can see the blades
of grass through the leaves.

Mulch Them

If the volume of fallen leaves is far
too thick to mow, another option is to
utilize them as mulch in the customer’s
garden beds. They can be used to
insulate shrubs and perennials as
fallen leaves can serve as a barrier for
spring weeds from sprouting among
your client’s shrubs, and there’s no
purchase necessary, unlike other
organic mulches.

It’s best to treat them as any other
mulch and not apply more than 3-4
inches and keep them away from stems
and trunks. The best leaves for mulch
are maple as they break down easily.
On the other end of the spectrum, oak
and sycamore leaves take a while to
break down and add organic matter
and nutrients to the soil. Shredded
leaves will break down more quickly.

Compost Them

Leaves are rich in carbon and can mix
well with nitrogen-rich grass clippings
for a balanced compost pile. You can
make the most of what autumn brings
by turning fall leaves into compost,
which can enrich the soil, loosen
heavy soils, and help sandy soils
retain moisture.

You can collect the leaves and provide
them to your customers to compost
themselves or you can create your own
compost pile at your facility, providing
yourself with rich organic matter that
can be used for future jobs.

This article, authored by Jill
Odom - content manager for the
National Association of Landscape
Professionals (NALP), was originally
posted on NALP’s blog at https.://blog.
landscapeprofessionals.org/.

OC VISION

WWW.CLCA-ORANGECOUNTY.ORG

WHERE QUALITY GROWS...

A-6 Sad Farms

q/ Inc.

PAUL GAUDET
(951) 906-5746  (800) 233-5254
www.AGSOD.com

Growers of Quality Fescue & Bermuda Sod

OCTOBER 2021
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LandscapeProPac is a

La ndscape Pro Pac National Green Industry

General Liabiity + Business Auto g Iniand Marine Contractors Equipment Specialty Program designed
exclusively for the
_ Green Industry by
Coverages Included in Package Landscape Contractors

= General Liability = Business Auto :
# Inland Marine-Contractors Equipment « Property » Crime |H5UI'EIFICE SEWIEES'

Residential and Commercial Coverages

* Landscape Maintenance

= Landscape Construction

« Synthetic Turf Installers

= Irrigation System Installation & Repair

* Arborists/Tree Trimming

« Hydro Seeding

= Nurseries and Mursery product sales

= Greenhouses

= Pond Installation & Repair

* Weed Control

* Landscape concrete curbing/paving

= Habitat Restoration Services

= Excavation with limited ornamental planting/tree and fencing work

+ Landscapers with incidental snow plowing and/or street cleaning

+ Landscapers with ancillary pool work such as decorative tile, rock,
decking and limited plumbing work

= Landscape Consultants & Architects (except Errors & Omissions)

Program Highlights

« Tract home or multi-unit developments - Not Excluded

= Cranes, boom trucks and bucket trucks eligible

« New ventures OK with 3 years experience in the industry
= Multiple premium finance plans

* Flexible deposits and installment plans

Services Included

« Dedicated Certificate Unit - 24 hour turnaround

* Customized claims oversight

= Claims handled by a leading National Claims Administrator
* Loss Control

« MVRs run for new hires

= LCIS Business Services (legal, HR, safety and more)

LANDSCAPE CONTRACTORS
INSURANCE SERVICES, INC.

Member owned. Service focused,

Brought to You by

Landscape Contractors Insurance Services, Inc,
1835 M. Fine Ave, Fresno CA 93727

Tel (B0D) 628-8735 Fax (800) 440-2378
www.lcisinc.com CALIC # 0755906
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Green Industry News

-
‘ OC VISION

Toro Company Recognized by EPA with WaterSense® Excellence Award
EPA recognizes Toro for sixth consecutive year for efforts in promoting water efficiency and conservation

he U.S. Environmental Protection Agency (EPA)

recently recognized The Toro Company with a 2021

WaterSense Excellence Award for its dedication to
helping consumers and businesses save water, even with the
challenges presented by the COVID-19 pandemic. Presented
during the WaterSmart Innovations (WSI) Conference
and Exposition in Las Vegas, The Toro Company was
recognized for promoting WaterSense and water efficiency
throughout 2020, along with 33 other utilities, manufacturers,
builders, retailers, and other organizations that partner with
WaterSense to promote water-efficient products, homes
and programs.

WaterSense is a voluntary partnership program sponsored
by EPA and is both a label for water-efficient products and
homes and a resource for helping consumers learn ways to
save water. Since the program started in 2006, WaterSense
labeled products have helped consumers and businesses
save 5.3 trillion gallons of water — enough to supply all
households in the United States with water for 200 days.
In addition to water savings, WaterSense has helped reduce
the amount of energy needed to heat, pump, and treat water
by 603 billion kilowatt hours and save $108 billion in water
and energy bills.

“In 2020, our WaterSense partners continued to make saving
water possible by educating consumers and businesses about
WaterSense and water-efficient behaviors,” said Veronica
Blette, WaterSense program manager. “Our award winners’
creative and committed approaches to water conservation

2.21 "

The Westin Maui Resort & Spa « Lahalna, HI
seeyouin Hawajjr - clca.org/hawaii

WWW.CLCA-ORANGECOUNTY.ORG

helped consumers save water, energy, and money on their
utility bills at a time when they needed it most.”

The Toro Company has been awarded its sixth consecutive
WaterSense Excellence Award, this time in Engagement and
Outreach. In 2020, Toro launched its Sustainability Endures
platform to continue its commitment to making a positive
financial, social and environmental impact worldwide.
Toro was also recognized for several efforts including its
co-authoring of a children’s book on water conservation,
designing and installing a water-efficient demonstration
garden in a local park, and donating irrigation products
for living gardens at several elementary schools. Toro also
helped launch a series of resources to better equip contractors
with the latest information on WaterSense labeled products,
which have benefitted over 3,500 irrigation contractors
since the series launched in 2020. To further educate
distributors and irrigation contractors on the benefits of
water-saving products, Toro also hosted or sponsored over
30 training events.

“Sustainability and outreach are a foundational part of our
purpose and culture, so it is an honor to be recognized by
the EPA with this important award,” said John McPhee,
general manager, Toro Irrigation and Lighting Businesses.
“We look forward to our continued partnership with the
EPA WaterSense program to provide product and outreach
solutions that advance the responsible use of water.”

CLCA’s mission is to serve and protect
the interests of its members, promote

professionalism, and advance public
awareness of the landscape industry.
Learn more at www.clca.org

OCTOBER 2021
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Green Industry Achievers to be Inducted Into the
Green Industry Hall of Fame November 13 in Yorba Linda, CA

The seven inductees will also be honored in second annual televised program

prestigious Green Industry Hall of Fame

on November 13 in Yorba Linda will
spotlight some of the brightest and most
dedicated individuals in the industry.
The Green Industry Hall of Fame
induction ceremonies will take place
on Saturday, November 13, 2021, 6
p.m. at Black Gold Golf Club, One Black
Gold Drive, Yorba Linda, CA 92886.

The honoring of the newest inductees into the

The dinner will be the backdrop for the
second annual television extravaganza that
will air 9AM, Saturday, November 27, on
the award-winning PBS|KLCS television
show, Things Green.

The following green industry achievers will be inducted
that evening:

Chris Austin — Maven’s Notebook

Marty Gottlieb — M. Gottlieb & Assoc., Inc.

Daryl Green — Green Product Sales

Donald Hodel — UC Extension, LA Horticulturalist (ret.)
Marty McPhee — Park West, Inc.

Baxter Miller - BMLA, Inc.

Robert Seat — Seatree Nurseries, Inc.

Yes! Thar's exactly what I want to say.

Judy Rose

Custom Writing & Writing Repair Services

3631-C Aspen Village Way, Santa Ana, CA 92704
714-654-0963  E-mail: rose(@jleco.com  www.jlrco.com

Copy Writing for:
Brochures = Websites » Newsletters » Blogs
Advertising = Press Releases # Feature Articles
Product Catalogs = Annual Reports

Writing Repair for:
Existing Sales & Marketing Materials » Company Documents
Policy Manuals » Instruction Manuals » Letters
Procedures = Reports

GREEN INDUSTRY

HALL oF FAME

To HONOR, PRESERVE & EDUCATE

Green Industry Hall of Fame co-founders Richard
Daigle and Charles Nunley list the following
purposes of the Green Industry Hall of Fame:

* To honor individuals, past and present,
for their significant impact on the green
industry;

» To preserve green industry equipment
from previous eras;

* To educate the public about the profound
impact these individuals and pieces of
equipment continue to have on the green
industry today.

Don’t miss the yearly event that draws scores
of what many would consider the “Who’s Who” of the green
industry today. Dinner is $105 per person.

Visit www.greenindustryhalloffame.org and follow the links
for registration to make reservations online. While there,
peruse the rest of the site to learn more about the organization
and past Green Industry Hall of Fame inductees.

WEST CORST
W-TURF

Ask us about
other water saving
turfgrasses, tool

westcoastturf.com
BBR/B93-BB72

Connect, Learn and Grow with CLCA! Join at www.clca.org/join
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COASTLINE
@ JOHN DEERE Eacigiment

BIG PARTS PROMISE
The Parts You Need Will Be in Stock

BIG MACHINES

One of the ways Coastline Equipment & John Deere Does Big is by providing the parts you need
when you need them to keep your heavy equipment producing day in and day out. To prove it,
we've introduced the BIG PARTS PROMISE. Same Day or Next Day Delivery on key parts for

your heavy equipment,a parts program, designed to keep you running.

Long Beach, CA {562) 272-7400
Bakersfield, CA (6617) 399-3600 Oxnard, CA (805) 485-2106 Santa Ana, CA (714) 265-5500 Santa Maria, CA (805) 922-8329
Sylmar, CA (B18) 890-3353  Jerome, ID (208) 324-2900 McCall, ID (208) 634-3903  Meridian, ID (208) BBB-3337
Elko, NV (775) 777-7070  Las Vegas, NV (702) 399-2700

WWW.COASTLINEEQUIPMENT.COM/BIG-PARTS-PROMISE



http://www.coastlineequipment.com/big-parts-promise

